JC Beauty Ltd - New Zealand
Business Development Manager (self-employed) | Jul 20 – now
Working with factory oversea to develop new product formula (soap) e.g ingredients suppliers, purchasing and packaging design
Working with local NZ agencies to develop social media platform to match with NZ customers’ view
Carrying out market research to keep update customer trends and predict future changes
Developing brand strategy, managing marketing plan and pricing to ensure products and services meet NZ customer’s expectations
Working with retail owners to launch new products then activating in-store marketing activities
Managing budget, sales forecase and ROI 
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